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Genzilla
THEY’RE COMING. GET READY

V I E T N A M - S E P  2 0 1 5
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A market research 
company on a mission

Brands in Asia are experiencing disruption as consumers adopt new 
technologies and interact with products and campaigns in new ways. 

We are here to change the decision making process, making your 
marketing more agile and more connected to your consumers’ changing 
habits.

We say it’s time to digitalize.
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Gender

Age

Respondents’ profile

OTHER CITIES/ PROVINCES 

11%

HA NOI.

44%

HO CHI MINH

45%

49% FEMALE

51% MALE

33% 13 - 15

32% 16 - 18

35% 19 - 21



14.4mil
POPULATION

2,441,509vnd

TO SPEND PER MONTH

Gen Z is the new black

Entering the 
labour force 
FOR THE FIRST TIME!
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Born in a digital world with 
full access to information
Digital vs. physical is a very 
blurred line.
Only know the good time. 

The definitive 
truth about 
Genzilla:
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Genzilla
7  K E Y  F I N D I N G S
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GenZilla enjoys being 
out and about
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• G e n  Z  re a lly ju st e n jo y b e in g  o n lin e , h a n g in g  o u t a n d  co co o n in g  a t h o m e

42%

50%

57%

59%

61%

62%

64%

68%

71%

73%

74%

79%

Hang out at café   

Read online newspapers / news portals 

Play online games 

Spend time with friends/family at home 

Watch movies online 

Play computer / video games 

Check / post on Facebook / Twitter / …

Search and watch videos on YouTube 

Chat on instant messaging (e.g. Whatsapp etc.)

Listen to music (CD / MP3 / MP4) 

Listen to online music (e.g. Spotify)

Read news on Facebook 

n=710

Activities enjoyed (%)

GEN Z REALLY  JUST 
ENJOY  BE ING 
ONLINE,  HANGING 
OUT AND 
COCOONING AT 
HOME

Unlikely to be 
terrorizing the 
city

Q1 & 2: Which of the following internet / non internet activities do you normally do in a typical week?
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30%

50%

9%
7% 4%

Face-to-face

Chat apps/ Text

Phone call

Email

I don't talk to this person/ I don't have

Most comfortable with friends 
behind the screen
Most comfortable method of contact with friends (%) 
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47%
PREFER TO EXPRESS THEIR FEELINGS 
THROUGH STICKERS / EMOTICONS / 
EMOJIS

Genzilla’s primitive language
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Emoji is the next-big-thing
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Emoji is the next-big-thing
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Existence validated by their 
social media presence

2.77
SOCIAL NETWORKS USED WEEKLY
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A social evolution

Q4: How much do you agree with the following statement? (5 point scale) (n=710)

47%

55%

60%
My relationship with people around me 
gets better when we stay connected online

I use online social network to expand my 
friend circles-more friends more fun

The first thing I normally do when I am 
bored is to look for friends online



16

45%
AGREE THAT THE NUMBER OF LIKES / 
COMMENTS ON A SOCIAL MEDIA  
POST SHOW HIS / HER POPUL ARITY

51%
FEEL THAT THEY’RE NOTICED WHEN 
PEOPLE COMMENT AND LIKE THEIR 
POSTS.
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The mobile phone is 
GenZilla’s lifeline
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21% 10% 2%

61%
65%

67%

18% 25% 31%

13-15 16-18 19-21

2 or more!

1

0

Number of mobile phones (%)

Q20A: How many mobile phones do you have / own? n=710

Almost all have a mobile phone –
even those aged 13-15

1.33
MOBILE PHONES PER 
PERSON
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What they do online, they do on 
their mobile
Activities done on mobile phone (%)

Q22: How often do you do the following on your mobile phone itself? (n=710)

Read news/ magazines

Watch video clips

Play games

Message/ text someone

Social media

Search on the Internet

Surfing web

Listen to music

More than once per day Once a day
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I S  FEAR OF BEING 
WITHOUT A  CELL 
PHONE. 

Nomophobia
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THE PERCEPTION THAT 
ONE'S MOBILE PHONE 
IS VIBRATING OR 
RINGING, WHEN IN 
FACT THE TELEPHONE 
IS NOT DOING SO.

Phantom 
vibration 
syndrome
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Mobile brands

Q20: What brands of mobile phones are you currently using? (n=292)

SAMSUNG

32%

APPLE

22%

NOKIA

31%
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28%
SEARCH INFORMATION 
ABOUT CAST OR 
CONTENT OF THE 
PROGRAM

27%
DISCUSS THE 
CONTENT OF THE 
PROGRAM WITH 
FRIENDS

25%
SEARCH FOR BRANDS 
/ PRODUCTS SHOWED 
IN THE PROGRAMS

A mobile distraction

Q27: Which of the following do you normally do with your devices (like your mobile phone, tablet or desktop/laptop) while watching a TV program? (n=710)
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Cô dâu 18 tuổi

Q27: Which of the following do you normally do with your devices (like your mobile phone, tablet or desktop/laptop) while watching a TV program? (n=710)
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Best time to capture 
genzilla’s attention?
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Q3: When are you free to do your favorite activities after school and other extra-curricular schedule? n=710

Best time to reach Genzilla

12%
17%

12%
17% 17%

26%

41%

53%

29%

22%

34%
26% 26%

34% 36%

49%

63%

41%

0%

20%

40%

60%

80%

100%

6-8h 8-10h 10-12h 12-14h 14-16h 16-18h 18-20h 20-22h 22-24h

Weekdays Weekends
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GenZilla trusts the 
internet.
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91%

87%

86%

85%

85%

84%

83%

83%

79%

75%

73%

34%

28%

28%

9%

13%

14%

15%

15%

16%

17%

17%

21%

25%

27%

66%

72%

72%

Friends I only meet online 

Online reviews 

Billboards/ Posters

Newspaper ads  

TV ads 

Reviews on newspapers / magazines

Comments or feedbacks on Facebook 

Magazine ads 

Radio ads 

Friends I meet online & offline 

Celebrity’s comment or testimonials 

Siblings 

Experts’ advice

Parents  

Do not trust (%) Trust

n=710

Genzilla are 
more skeptical 
than you think.

Q15: Please rank how much you trust each type of media and the different people in the list below. (top 2 boxes)
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ONLY

27%
AGREE “ I  TRUST 
INFORMATION FRIENDS 
SHARE ON SOCIAL MEDIA”

They’re careful not 
to fall for the bait!

Q24: How much do you agree with the following statement? (5 point scale) (n=710)

a



32

The original source of the 
information shared must be trusted 
and credible; not just the person 
who is doing the sharing. Nothing 
online is taken at face value.

Genzilla is 
discerning 
online

Q24: How much do you agree with the following statement? (5 point scale) (n=710)

You can trust me on this, 
because I heard it from a 
friend of a friend of a 
Facebook friend.

NOT GEN Z!



33

GenZilla only care about 
themselves!
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77%
HOANG SA TRUONG 
SA DISPUTE I S

the top 
concern

Q.6 How much do you care about the following 
causes or happenings? (top 2boxes) (n=710)
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n=710

Concerned 
with social 
issues

Q6: How much do you care about the following causes or happenings? (top 2 boxes)

77%

70%

69%

68%

68%

67%

63%

62%

61%

52%

49%

47%

46%

Hoang Sa/ Truong Sa dispute

Universal education

Gender equality

Animal protection & animal rights

Recycling & environment protection 

Woman rights 

Robbery

Freedom of speech 

Equal rights for all races

Public facilities for the disabled 

Cyber crime 

Online privacy

Terrorism
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GROWING UP IN A  TIME OF AWARENESS ON 
SOCIAL I SSUES, GEN Z HAS A  STRONG DESIRE TO 
GET INVOLVED.

THEY ARE MORE LIKELY TO SUPPORT BUSINESSES 
THAT SERVE A  H IGHER PURPOSE.

It’s cool to stand 
up for something
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GenZilla suffers from 
perpetual child 

syndrome
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The rise of the nuclear 
family
GEN Z BECAME THE CENTER OF 
AT TENTION
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• S o u rce : Wo rld  B a n k

Genzilla grew up 
in a generally 
healthy economy

Source: World Bank

Vietnam GDP Growth Rate (1986 - 2012)



43Q24: How much do you agree with the following statement? (5 point scale) (n=710)

82% 
ADMIT THEY LIVE BET TER 
LIVES THAN THEIR 
PARENTS GENERATION
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60%
DISAGREE!

“I can’t wait to 
grow up and 
move out of my 
parents house”

A little too comfortable at home

Q24: How much do you agree with the following statement? (5 point scale) (n=710)
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Q5: What make you happy the most? (Top 3 boxes) n=710

What makes genzilla happy?

45%

29%

28%

27%

25%

23%

When I make my parents proud 

Getting good results / grades in exams 

Spending time with my parents and family 

Chatting to the girl / boy I like

Travelling to other places 

Having money to spend 



• Q 7 : Lo o k in to  yo u r o w n  p e rso n a l crysta l b a ll, w h ich  b e st d e scrib e s w h a t yo u  th in k yo u r fu tu re  w ill lo o k like ? 
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22%

20%

13%

12%

9%

7%

6%

6%

5%

I have a happy family with people that I love 

I have a good job and live a normal peaceful life 

I may not earn a lot but I’m happy doing things that I like

I am a highflyer and keep working on my ambitions  

I have not thought about my future yet 

I have achieved many things and people admire me

I am a successful businessman or business woman

I live in the moment and don’t worry about future 

I am helping to improve the lives of others and make a difference to the world

Q7: Look into your own personal crystal ball, which best describes what you think your future will look like? n=710

Genzilla’s future outlook
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DESPITE BEING CLOSER TO THEIR 
PARENTS, GENZILLA IS USED TO 
LIVING AN EASIER LIFE. THEY FIND IT 
MORE DIFFICULT THAN THEIR 
PRECEDING GENERATIONS TO 
HANDLE STRESS AND 
DISAPPOINTMENTS.
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GenZilla is confident and 
knowledgeable 
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A creature of confidence

83%
KNOW MORE ABOUT TECHNOLOGY THAN THEIR  
PARENTS

30%
KNOW MORE ABOUT TECHNOLOGY THAN THEIR  
FR IENDS

Q24: How much do you agree with the following statement? (5 point scale) (n-710)
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• n = 7 1 0

36%

28%

28%

23%

20%

14%

5%

8%

4%

34%

48%

41%

50%

52%

25%

27%

12%

17%

3%

3%

5%

5%

11%

50%

58%

67%

72%

27%

21%

26%

22%

17%

11%

10%

13%

7%

Technology products for the home

Family holiday trip

TV channels the family subscribes to

Personal care products for other …

Internet subscription at home

Technology products for myself

College and university that I study at

Personal care products for myself

Courses that I study

My opinion is asked but i do not decide I decide together with others I decide myself mainly My opinion is not asked

n=710

Influence on decisions (%)

Genzilla roar is 
heard

Q8: How involved are you in the purchase decision for each of the items below?



Bachelors	degree

Masters	degree

Laptop

Broadband	
at	home

Smartphone

My	vehicle	(car	/	
motorbike)

Shopping	malls

Facebook

Travelling	&	holiday	
trip

Clothes	that	express	
my	identity

TV	in	general

Data	plan	on	
mobile	phone

Desktop

Tablet

Digital	camera

Fast	food

Not	necessary

Nice	to	have

Cannot	 live	
without!

52

(n=710)

Genzilla’s
survival kit

Q16: When it comes to what’s important to you, please classify the following products and services by “can’t live 
without”, “nice to have” and “do not need”
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WITH INFORMATION AT THEIR FINGERTIPS, 
COUPLED WITH A  DESIRE TO LEARN AND ADVANCE 
THEIR EDUCATION, I T ’S  LIKELY THAT GEN Z WILL BE 
THE MOST KNOWLEDGEABLE GENERATION WE HAVE 
EVER COME ACROSS. 

Smart and 
always in the 
know
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GenZilla would be 
extinct without the 

internet
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• Q 3 : Wh e n  a re  yo u  fre e  to  d o  yo u r fa vo rite  a ctivitie s a fte r sch o o l a n d  o th e r e xtra -cu rricu la r sch e d u le ?

56

Sources used for entertainment (%)

Q11A & B: Which of the following types of media are your main sources for entertainment? Please select one 
main source and other sources

n=710

Facebook as main source for entertainment/ news.

6%

6%

4%

16%

15%

47%

28%

30%

38%

31%

37%

41%

TV news on Cable/ Satellite channels

Video games/ Computers

Youtube

Online newspaper (website) 

News on Free-To-Air TV 

Facebook newsfeed 

Main source of Entertainment

Other source



• Q 3 : Wh e n  a re  yo u  fre e  to  d o  yo u r fa vo rite  a ctivitie s a fte r sch o o l a n d  o th e r e xtra -cu rricu la r sch e d u le ?
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16%

29%

37%

52%

53%

64%

Others

Billboards/ Posters

Social media ads 

Social media (newsfeed from brands that I follow) 

My friends and family

Social media (newsfeed from friends) 

Sources used for entertainment (%)

Q14: Where do you normally get your brand or product information from? You may select all that apply. n=710

Source of brand information
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Genzilla thirsts for video content

52%
WATCH YOUTUBE

41% 
WATCH OTHER DRAMA/ 

MOVIE WEBSITE

31% 
WATCH OFFLINE TV

29% 
WATCH ONLINE TV

Q25. How often have you watched the following TV and videos in the past one week? (n=710)
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The key is content, not 
platform

We must remember that Gen Z seeks content and not 
the platform. The key to success is being where they 
enjoy the content; whether that’s online or offline. If 
content shifts, so does platform

“ A N D  T H E  C O N S U M E R  
D O E S N ’ T  C A R E .  T H E Y  D O N ’ T  
W A T C H  N E T W O R K S ,  T H E Y  
W A T C H  T V  S H O W S ”

- DICK WOLF
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WE DON’T HAVE 30 SECONDS TO BE INTERRUPTED 

But we have 30 minutes to 
have a great story

Devour content
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55%

43%

43%

33%

30%

15%

12%

They post interesting news updates

They are my favourite brands

To get updates on new products

They post interesting pictures

They often give discounts or promotional offers

I do not follow any brand on social media networks

My friends have followed them

Q.25: Why do you follow fan pages of brands n=710

Why does Genzilla follow brands on social media
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88%

Q16. How much do you like the following ideas? (n=710)

WILL JOIN ACTIV IT IES THAT LET THEM HAVE FUN WITH FR IENDS 
(AND L ATER ON THEY HAVE PHOTOS TO POST AS WELL)
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Genzilla summary

DIGITALLY  POPUL AR,  PHYS ICALLY  
AWKWARD

MOBILE IS  A MUST

DIGITAL RESPONSIBLE

SOCIAL CONSCIOUS

OVER – PARENTED

SMART AND IN  THE KNOW

CONTENT FOLLOWERS
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Gen Z as a secondary
target

Serve a higher purpose Combine the fun factors to 
campaigns

Simple, bite – size 
messages

Don’t oversell Storified messages

Visually rich media Review source and 
presentation of 
information on social

Follow the content

Capture Genzilla
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They’re here.
They’re ready.
They’re coming to get you.


