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NoOi dung trinh bay

01.

Nguoi tiéu dung Viét Nam
dang xem Livestream nhuw thé
nao?

02.

Tin nhan ¢é vai tro nhw thé nao
trong Livestream va tai sao
hoat dong nay thiét yéu vJi
thuwong hiéu?

Decision Lab

03.

Thuwong hiéu can lam gi dé
tang kha nang gitt chan khach
hang ciia minh?



Phuong phap khao sat

Decision Lab thuc hién khao sat trén 700 ngudi tiéu dung & Viét Nam véi do tudi
tir 18+ toan qudc tir ngay 14 dén ngay 19 thang 12 nam 2023 dé nghién ctu vé
thoi quen xem Livestream va vai trd cla nhan tin qua Livestream trong hanh trinh

mua sam cla nguoi tiéu dung trén 8 nganh hang:

1.Sc khoé & lam dep 5. Gaming

2. Thoi trang 6. Phong cach song (Lifestyles)
3. Hang tiéu dung nhanh (FMCG) 7. Dich vu tai chinh

4.Dién giadung 8. Dich vu gido duc

_\Ngu“n: Bao,cdo “Nghién olru vé hanh vi'mua sam qua Livestream cla ngudi tiéu dung” thuc hién béi Decision Lab



Ol.

Thoéi quen xem Livestream clia
nguo'i tieu dung
Viét Nam



Decision Lab

Xem Livestream dang dan tré thanh théi quen ctia nguwei tiéu dung Viét khi ma 77% nguoi xem
Livestream it nhat 1 |an trong tuan. 68% nguoi xem danh théi lwong trén 30 phiat cho méi phién, cho
thiy dwoc tinh hap dan va twong tac cao ctia Livestream

Tan suit xem Livestream Thoi lwgng xem Livestream
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Q: Vui Idng cho biét tan suit xem Livestream cla ban (n=700) Q: Ban xem 1 bu i Livestream trong vong bao |au? (n=700)

Ngudn: Bdo cdo “Nghién ctru v& hanh vi mua sdm qua Livestream clia ngudi tiéu dung” thuc hién bi Decision Lab 5



Decision Lab

Livestream ciing dwo'c tich hop vao théi quen hang ngay, cho thay co’ hdi dé cac thuwong hiéu cé thé két
néi v&i ngwdi tieu dung bang nhiéu ndi dung da dang va phat vao cac thei diém thich hop. Véi 85%
nguwoi xem trong lac thw gian, cdc thwong hiéu cé thé tan dung ndi dung mang tinh gidi tri va wu dai hap
dan dé thuc day viéc mua hang

Nhirng dip dé xem Livestream

Thur gian | 35 %6

Lam viéc nha 37%
Dung bira 31%
Tu tap vdi ban bé/ gia dinh 28%
Trung binh, ngu¢i tiéu dung
Lam viéc/ hoc tap 24% N c N
thuwong xem Livestream vao
bidulich 22% 2 dip khac nhau
Tap thé duc/ choi thé thao 18%

Q: Ban thuwong xem Livestream vao lic nao? (n=700)

Nguon: Bdo cdo “Nghién ctru vé hanh vimua sam qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab



02.

Vai tro cua Livestrea
hanh trinh mua sam ¢
nguoi tieu dung
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Kham pha thuong
hieéu méi thong qua
Livestream
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Livestream la 1 trong 2 kénh théng tin organic hang dau dé kham pha thwong hiéu méi tai Viét Nam, véi

hon mot nira s6 ngwdi xem cdm thay cac thwong hiéu dwoc gi¢i thiéu théng qua Livestreaming dang tin
cay hon

Kénh phat hién thuwong hiéu moi Do tin cay vao thuong hiéu dwoc nhac dén trong Livestream

Review/ Péanh gid san pham 73%

|

| |
1 1
| |
1 1

Tin tlrc 47%
Truyén miéng (chia sé truc tuyén tir it dang tin cay hon nhiéu it dang tin cay hon Trung lap
. 46%
ban be,...) :
W Dang tin cay hon B Dang tin cay hon nhiéu
Q: Ban thuwding khdm pha duoc céc thuong hiéu mai trén cac kénh théng tin truc tuyén nhu Q: Trén thang diém 1-5, vui long dénh gia mirc d6 dang tin cay clia cac thuwong hiéu méi sau
thé nao? (n=700) khi xem Livestream cla ho (n=700)

Ngudn: Bdo cdo “Nghién cru vé hanh vi mua sdm qua Livestream clia ngw i tiéu dung” thuc hién bai Decision Lab 9
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Pé xay dwng uy tin déi véi ngudi tiéu dung Viét Nam, cac
thwong hiéu can wu tién dam bao nhirng tiéu chi sau trong khi
thwc hién cac budi Livestream

Tuwong tac truc tiép 63%
Xac thuyc ddnh gid sdn pham/dich vu 59%
Tinh minh bach théng tin 57%
Tinh xac thyc (trung bay sdn pham,...) 55%
Cung cap kién thirc/ thdong tin chuyén mon 48%

Nhiing yéu t& nao ban nghi rang gép phan vao SU DANG TIN CAY ctia cac thuong hiéu m&ikhi dugc Livestream? (Top 5 yéu t8)

Ngudn: Bao cdo “Nghién cru vé hanh vi mua sam qua Livestream cla ngwoi tiéu dung” thuc hién bdi Decision Lab
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Xem Livestream va
quyét dinh mua hang
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Cac nganh hang c6 ty |é xem nhiéu nhat trén nhirng nén tang Livestream bao gom: Thoi trang, Cham soc
stirc khoé & lam dep, Tiéu dung nhanh (FMCG), D6 dién tlr & gia dung va Phong cach song (Lifestyles)

% tirng xem Livestream theo tirng nganh hang

<

N o®

@5 000 o

Thei trang Strc khoé & lam dep FMCG D6 dién tir & gia Phong cach sdng
dung (Lifestyles)

6&6

timg xemtivestream Q)% 88% 80% 74% 71%

remserss 900/ 87% 78%  72% 66%

*Bao cdo top 5 nganh hang cé ty |é tirng xem trong Livestream va ty |é tirng xem Livestream trong 3 thang qua cao nhat
Q: Ban da tirng XEM Livestream gidi thiéu san phdm/ dich vu clia nganh hang nao sau day? (n=612)

- 12
Q: Ban da XEM Livestream gidi thiéu san pham/ dich vu ciia nganh hang nao sau ddy TRONG 3 THANG QUA? (n=609)



Pé két ndi v&i thwong hiéu
trong khi xem Livestream, nhan
tin riéng trén nén tang
Livestream la phwong phap lién
hé thwrong hiéu dwoc nguoi
xem wa chudng nhat

30%

gl tin nhan SMS/Goi qua s6 dién
thoai

37%

nhan tin riéng trén cac nén tang
khac (trlr nén tang Livestream)

38%

dé lai binh luan (comment)

Q: Vui long cho biét kha ndng ban s& s&r dung cac phuong thire lién lac vdi thuwong hiéu TRONG KHI XEM Livestream (n=700)

Decision Lab

42%

nhan tin riéng cho
thwong hiéu trén nén
tang Livestream
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D4i véi tat ca cac nganh hang, nhan tin 1a mét phwong thirc lién hé mang tinh da nang,
cho phép khach hang tham khao thong tin chi tiét vé san pham, tinh trang tén kho cla
hang va nhdn duwoc tw van riéng

Khach hang thuwong nhan tin riéng cho cac thuwong hiéu dé:

H1 #2 #3

Lam rd thong tin vé san Nhén tw van riéng vé san Hoi vé so lwong hang ton
pham/ dich vu pham/ dich vu kho hoac Iwa chon giao

hang

Q: Ban s& nhan tin v&i thuong hiéu vé noi dung gi TRONG KHI XEM Livestream clia cac nganh hang sau? (n=700)



Decision Lab

Pa6i v&i tirng nganh hang, ngwdi xem cé nhirng ky vong khac nhau vé ngwei dan
Livestream

Ngwoi xem thuwdng mong mudn nguwei dan Livestream la:

#H1 #H2 #3

Chuyén gia trong linh vuc Influencers / KOLs / Ngwoi Nhan vién tw van tw
danh gia sdn pham dich vu thwong hiéu

Q: Ban mudn ai la ngudi dan Livestream cla tirng nganh hang sau?



Decision Lab

Livestream dan khang dinh tam quan
trong trong chién lwoc tang trwdng kinh
doanh cho thuong hiéu véi 1V 1é chuyén
d6i tir Xem Livestream dén Mua san
pham/ dich vu dwoc gi¢i thiéu la

76%

Q: Ban thudng xem nhirng ndi dung Livestream nhuwthé ndo? Ban da XEM Livestrea
THANG QUA? Ban d3 MUA céc san pham/ dich vu trong khixem Livestream gidi thiéu san
QUA? (n=700)
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Ty 1& chuyén ddi tir xem Livestream sang mua hang kha déng déu dwa cdc mat hang
san pham/ dich vu

Ty 1& chuyén déi tir xem Livestream sang mua hang theo tirng nganh

San pham Dich vu
& + 0Jd
\4 o° W ' J' A
o} g A
@il twuy © i
Thoi trang Strc khoé & FMCG Do dién tir & Phong cich Trd choi dién Dich vy Gido duc
lam dep gia dung 56ng tor Tai chinh

Lvestrear 89% 87% 78% 72% 66% 42% 40% 21%

Livestream

Tirng mua san pham/
anwgsimiuen 079  65% 56% 50% 47% 28% 27% 13%
CRV =64%

thang qua CRV = 75% CRV = 75% CRV =72% CRV =70% CRV =71% CRV = 66% CRV =67%

Q: Ban da XEM Livestream gidi thiéu sdn pham/ dich vu clia nganh hang nao sau day TRONG 3 THANG QUA? Ban d3 MUA céc san pham/ dich vu trong khi xem Livestream gi&i thiéu
san pham/ dich vu cla nganh hang nao sau day TRONG 3 THANG QUA?(n=609)
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Bén canh viéc cung cap nhirng wu dai va thong tin chi tiét, ré rang vé san pham, ngwei dan Livestream

can phai thé hién kién thirc chuyén mon va twong tac véi nguwdi xem dé chuyén déi ho tir ngwdi xem
thanh khach hang

Céac yéu t6 thuc day quyét dinh mua sadn pham/ dich vu duoc Livestream

Uu dai Uu ddi doc quyeén (Freeship, giao hang nhanh, flash sale, ...) & giam gid [ N G0

) . ) M6 ta san pham chi tiet (NN o9
Thong tin vé thuong hiéu, )
san pham, chuyén nganh Xem san pham treackhi mua [ -

Cung cap kién thire chuyén nganh, thong tin chuyén mon |G ;-

o ) Tuong tac tryc tiép 41%
Mirc do tuong tac )
v@i thwong hiéu Trai nghiém t6t trong viéc nhan tin véi thuong hiéu/ ngudi ban 34%

Nhan tin tw van riéng véi thuong hiéu/ ngudi ban 33%
o Cam himg & y tudng (goiy tlr nguwoi ban va ngudi xem) 31%
Y twong, ndi dung, hinh
thirc Livestream doc déo, Format/ Hinh thirc phat livestream sang tao 20%
sangtao Puoc xem hau truong 18%
Co hoi tuong tac vdi ngudi ndi tiéng 17%

Q: Cac yéu t6 quyét dinh d€ ban mua san pham/ dich vu trong Livestream |3 gi? (n=461)

Nguon: Bdo cdo “Nghién ctru vé hanh vimua sam qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab 18



Cac nén tang
Livestream
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Cac nén tang chia Meta nam gii¥ vi tri hang dau vé lwvong ngwdi xem Livestream tai Viét
Nam v&i Facebook la nén tang pho bién nhat

Ty 1& tirng xem & cac nén tang Livestream

90%

77%

88%

da xem
Livestream trén

73%

65%
I I 2

Nén tang mang x3 hoi
khac

Nén tdng cla Meta*  Nén tang video dang ngén San thwong mai diéntlr Nén tang Livestream khac

Q: Ban d3 xem Livestream ti* nén tdng nao (cda bat ky ndi dung nao)? n=612

*Nén tang clla Meta bao gdbm Facebook & Instagram
Ngudn: Bdo cdo “Nghién cttu vé hanh vimua sdm qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab 20
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Cac nén tang thudc Meta so& hiru ty |é xem Livestream cao nhat & tat ca cac nganh hang

Nhirng nén tang xem Livestream trong 3 thang vira qua theo nganh hang

69% 68%

64% 62%

61%

61% 60% 60% 62% goy

Nhi*ng nén tang thudc Meta

57%

Nhirng nén tang video thoi lwgng ngan San thuwong mai dién tdr Nhirng nén tang mang xa hdi khéc

56% 539 53% 54%

II4

6% 48% 50% 50% 48% 47% 49% 479
43% 42% 43%
36% 37% 38%
31%

B Sitc khoé & sac dep (n=529) M FMCG (n=474) B Thoi trang (n=542) M Dién tlr & gia dung (n=436) B Phong cach s6ng (n=404) B Gaming (n=256) M Djch vu Tai chinh (n=244) M Dich vy Gido duc (n=129)

Q: Ban d3 XEM Livestream gidi thiéu san pham/ dich vu sau trén cac nén tang nao TRONG 3 THANG QUA?

Ngudn: Bdo cdo “Nghién ctru v& hanh vi mua sdm qua Livestream clia ngudi tiéu dung” thuc hién bi Decision Lab 21
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Thoi trang, Sirc khoe & lam dep va Hang tiéu dung nhanh 1a nhitng nganh hang dan dau vé lwot xem Livestream trén
Facebook. Ngoai ra, Livestream con gép phan mang lai hiéu qua chuyén doi dang ké, khang dinh vai tro quan trong
cta kénh nay trong hanh trinh mua sam cda ngudi tiéu dung

Ty 1& chuyén d6i tir xem Livestream sang mua hang trén nén tang Facebook

San pham Dich vu
& + 0Jd
VAP oo %L ) =
@l Yoy 9 W
Thoi trang Strc khoé & FMCG Do dién tir & Phong cich Trd choi dién Dich vy Gido duc
sac dep giadung song tor Tai chinh

wsmingae . 12% 69% 55% 50% 47% 28% 28% 15%

smweemee  46%  45% 30% 25% 22% 14% 13% 7%

thang qua CRV = 65% CRV = 65% CRV =55% CRV = 49% CRV = 48% CRV =51% CRV = 46% CRV = 47%

Q: Ban d3 XEM Livestream gi&i thiéu san pham/ dich vu clia nganh hang nao sau ddy TRONG 3 THANG QUA? (n=493)
Q: Ban d3 MUA céc san pham/ dich vu trong khi xem Livestream gidi thiéu san pham/ dich vy cia nganh hang nao sau day TRONG 3 THANG QUA? (n=493) 22
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Viéc truy cap nén tang dé dang, tinh nang nhan tin cho cic thwong hiéu dé tw van riéng va cac tinh nang

twong tac khac cung véi sw than thién véi nguei dung 1a nhirng yéu td chinh khién nguwoi tiéu dung wa
chudng xem Livestream trén Facebook

Yéu td wa thich khi xem Livestream & nén tang Facebook

60%
0 56% 55%

53%

1
1
1
1
1
50%
1 0,
1 i 45% 44%
1
: 37%
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

Cothétruy captrén  Cothénhantintw Tinh ndng twong téic Than thién véi ngudi 1 N6i dung da dang  Chat lvong phat trwc Swgan giii véinhitng  Khoéng cd su gian Tinh minh bach va Ddc quyén
cdc thiét bi khdcnhau van 1-1 v&i thuong dung tuyén cao ngudi cd strcdnh doan quang cdo tinh xac thuc clia
hiéu hudng/ ngudinéi thong tin dwoc chia
tiéng sé

Q: Vui ldng Iwa chon nhitng yéu t6 ban thich & cdc nén tang phat truc tiép duwéi day (n=540)

Ngudn: Bdo cdo “Nghién ctru v& hanh vi mua sdm qua Livestream clia ngudi tiéu dung” thuc hién bi Decision Lab
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Dinh hu'dné
khach hang
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Xem Livestream dang dan tré thanh théi quen chia nguwéi dung trwc tuyén. Viéc phat trién
cac chwong trinh khach hang than thiét va da dang hoa danh muc san pham la diéu can
thiét dé khai thac tdi da tiém nang cda thi trwéng nay

74% 94%

Khach hanglap lai viée mua san pham/ dich Khach hang mua lai va@i don hang co gia tri
vy duwoc gidi thiéu trong Livestream tu cung bang hoac Ié&n hon don hang ho
mot thuong hiéu it nhat mua lan dau
113n 1 thang

Q: Vui long cho biét tan sudt ban mua hang lai tai cung 1 thwong hiéu trong khi xem Livestream gidi thiéu san pham/ dich vu cla ho (n=461)
Q: Vui long so sanh gia tri cha don hang th& 2 ban mua v&i don hang mua lan dau tir thwong hiéu d6 (n=448)

Nguon: Bdo cdo “Nghién ctru vé hanh vimua sam qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab 25
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Kénh nhan tin 1a mot cdng cu hiéu qua dé xay duwng moi quan hé véi khach hang, giai
dap thac mac nhanh chéng va kip thoi, tir d6 thac day qua trinh mua hang va ting long
trung thanh cta khach hang

ni

Hinhithirc lién hé thuwong hiéu va thich R ive | S& mua lai tir ¢ métd\u’dng hiéu
doi véi ngudixem khi ho mudn lién lac V@i gia tri don hang cao hon néu ho
va@i thuong hiéu trong khi Livestream c6 thé nhan duoc tu van riéng cla duogc tu van tot

thuong hiéu qua tin nhan

Q: Vui long cho biét kha nang ban s& st dung cac phuwong thire lién lac véi thwong hiéu TRONG KHI XEM livestream (n=700)
Q: Vui long lua chon nhitng yé&u t6 ban thich & cac nén tang phat truc tiép duwdi day (n=540)
Q: Cac yéu t6 quyét dinh dé ban |3p lai mua hang tir cing mot thuwong hiéu vdi gia tri cao hon 1a gi? (n=240)

Nguon: Bdo cdo “Nghién ctru vé hanh vi mua s3m qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab 26



Tém tat chinh

01.

Livestream dang ngay cang tr& thanh mét kénh quan trong dé thu
hut twong tac véi ngw i tiéu dung, mang dén cho cac thuwong hiéu

co hdi xay dwng méi lién két sau sac hon va thic day long trung
thanh vé&i thuong hiéu.

02.

Phwong thirc nhan tin qua Livestream l1a mot kénh lién hé dwoc
nguwdi xem wa chudng nhat xuyén sudt hanh trinh muasamvala
coéng cu hiéu qua dé thic day ty |é chuyén d6i mua hang va xay dung
mdi quan hé vé&i khach hang.

Nguon: Bdo cdo “Nghién ctru vé hanh vimua sam qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab
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W

Str dung Livestream trong chién lwo'c marketing
. va kinh doanh

01. cung cép ndi dung da dang nhu ban demo san pham va phién hoi

dap, dong thoi wu tién tuong tac real-time véi khach hang.

02. Két hop phét truc tidp véi nhan tin 1-1 ddm bao giai quyét nhanh
chéng, tv van cd nhan hod dé phu hop véi cdc mdi quan tam cla

khach hang.

03. Khuyén m3i ddc quyén va gidm gia co thé thic ddy mua hang

ngay |ap tirc, trong khi cac chwong trinh khach hang than thiét va

nhan tin riéng gitp gitr chan va khuyén khich viéc tai mua hang cla

khach hang hién tai.

N

Nguon: Bdo cao “Nghié Shianh vimua sam qua Livestream clia ngudi tiéu dung” thuc hién béi Decision Lab
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